This study aimed to adopt the perspective of corporate social responsibility (CSR) to explore the intention of sustainable product development in Taiwan, as well as leading to the creation of influential factors that affect corporate sustainable product development intention. In this research, the induction analysis was conducted to understand the implementation of sustainable product development, and this was supplemented with questionnaire surveys and in-depth interviews to evaluate developmental intention. In addition, principal component analysis was used for factor analysis and content analysis in the 6 W expression method, leading to the creation of the influential factors. The research results have demonstrated that the factors affecting the intention of corporate sustainable product development include having a sustainable design and a development purpose, a corporate development purpose, sustainable development concepts, a sustainable design value, a sustainability concept, and a manufacturing process quality. For sustainable product development, corporate social responsibility needs to be most concerned with the added value of products, regulation requirements, and accommodation of the industrial chain, costs, and quality.
Introduction
In modern society, the concept of sustainable development is based on three factors, which are economic development, environmental conservation, and social justice. While pursuing new economic development models, the long-term sustainable development should not be neglected for shortterm individual benefits. In economic development, the environmental load should be balanced and buffered, and the natural resources and environments needed by human beings should be well protected, instead of abusing environmental resources. Development should be accompanied by contribution to the society; thus, there should be a balanced model of sustainable development based on the economy, environment, and society in order to accomplish sustainable development in human society [1, 2] .
As corporate social responsibility (CSR) is gradually valued, firms usually have to deal with difficult problems regarding green issues in corporate sustainable development. Regarding environmental pollution caused by 3C electronic products in particular, firms should try to undertake CSR, while simultaneously achieving greater successful and stable sustainable development in design. Since the issues of global warming and climatic change become important, countries around the globe value the importance of constructing green civilization, and related measures of environmental protection become more complete [3] . The establishment of environmentally friendly green industry policies, finance policies, and tax policies and the enhancement of laws of environmental protection and complete management system result in harmony between human beings and nature, and they are important policies for the present and future of different countries [4, 5] . Therefore, while the government actively reviews overall economic direction and implements new tax reform, firms should more positively implement sustainable development and product sustainable development design.
The corporate cognition and practice of social responsibility have evolved from a narrow to a broad sense. In Europe, Japan, and the USA, the concept of the corporate social citizen has become common. However, in Taiwan, the concept of CSR is still new. Therefore, when overseas cognition of CSR makes progress, firms in Taiwan are still at the level of charities and fundamental associations [6, 7] . Regarding firms' difficulties in implementation of sustainable development, 53.4% of firms suggest the lack of a guidance mechanism, 50.9% suggest that costs are too high, 38.8% suggest the existence of ambiguous governmental laws, and 35.3% indicate a lack of related professional knowledge. As to corporate sustainable development policy in regards to green business policy, 90.5% of firms suggest the importance of resource recovery, 83.6% use energy-saving devices, and 61.2% identify with the improvement of production [8] .
Regarding positive development upon CSR, firms should not only be familiar with international laws and have significant support and guidance from government, but they should also possess the concepts of sustainable development, positive professional sustainable development, and responsive ability. However, firms sometimes cannot fulfill this responsibility due to a lack of management time and the traditional profitoriented concept of business [9, 10] , and they tend to be passive and careless regarding sustainable development. However, nowadays, with green trends, sustainable products should be based on the concerns of development procedures, including material selection, manufacturing, innovation, assembly, transportation, dismantling, and recycling. Firms should try to obtain a balance in sustainable development within this trend in order to enhance corporate image in the market after product sustainable development [11] [12] [13] .
For successful sustainable development, at the decisionmaking stage, firms must consider the impact on the environment, the direction after green product manufacturing, and the resulting waste. They must notice the demonstration of CSR and the increase of public consciousness of sustainability [14] . Therefore, in sustainable development, besides the sustainable perspective, they should consider the issues important for consumers and future trends, including corporate social image, positive attitude, and acceptance regarding corporate sustainable development in order to further recognize the important trend of sustainable development [15] [16] [17] . Firms must then explore the different degrees of implementation in decision-making of sustainable development, developmental intention, and difference, which will not only enhance firms' sustainable product development intention but will also solve the problems encountered during development. Therefore, firms, consumers, and social environments will be sustainable and developed by mutual dependency [18] [19] [20] . This study will analyze and conduct cross-comparison on the investigation of CSR, the degree of corporate product sustainable development, and the factors. Finally, the researcher constructs influential factors and strategy of sustainable product development as the criterion for the implementation of other related firms. Thus, based on the above analysis, this study aimed to explore correlation and effects of current corporate-developed sustainable products and the effects of sustainable product development intention.
Using interviews, this study probed into CSR and the current situation of corporate sustainable product development. In addition, it analyzed and conducted cross-comparisons of the impact factors. Finally, a coping model was constructed for corporate sustainable product development. The findings can serve as references for the implementation of corporate development of sustainable products.
Research Structure and Method

Research
Structure. This study first reviewed their literatures related to CSR and sustainable product development in order to explore the correlation between CSR and sustainable product development. Secondly, using a questionnaire survey and in-depth interviews, this study investigated current sustainable product development under CSR and conducted an intention survey. SPSS was used to practice frequency distribution and factor analysis in order to establish factor analysis of the factors of sustainable product development under CSR. Content analysis of 6 W was conducted to explore the current sustainable product development under CSR. Finally, the results of the above two surveys and the literature review were generalized to propose future development intentions of sustainable product development under CSR and to construct an interactive influential model of sustainable product development under CSR ( Figure 1 ).
Research Subjects.
In order to explore the current situation and intentions of sustainable product development under CSR, the factors of different dimensions are investigated in this study. The research subjects investigated were experts in product design, management, and marketing as well as design strategy in the most representative and largescale enterprises among the 3C industries in Taiwan such as ASUSTeK Computer, Inc. (ASUS), Chi Mei Optoelectronics Corporation, Hewlett-Packard Development Company (HP), and National Council for Sustainable Development Network, as illustrated in Table 1 , and these top four enterprises all practice a CSR system. The research subjects include four senior product designers, three product marketing managers, and one development strategy director. A questionnaire survey and in-depth interviews were conducted to acquire in-depth and valid data. In addition, a number of representative research institutes from the National Council for Sustainable Development Network are also interviewed to obtain information and suggestions.
Data Collection Procedure.
In order to recognize the current situation and intentions of corporate sustainable product development under CSR, this study collected data using a questionnaire survey and in-depth interviews. The questionnaire design includes three parts. Part 1 was the subjects' basic information, Part 2 was an investigation of the current sustainable development situation, and Part 3 was an investigation of sustainable product development intentions. The questionnaire aimed to determine the factors of the corporate subjects' sustainable product development under CSR with the purpose that acquiring factors of sustainable product development can explore relationship between the current situation of sustainable product development and the increase of intention by corporate researchers. Finally, this study developed the factor analysis as a resource of sustainable product development to be used as a reference for future coping models of corporate sustainable product development.
Data Analysis.
After collecting data using the above methods, in order to thoroughly recognize the corporate subjects' views toward sustainable product development under CSR and the current situation, this study adopted SPSS to analyze the data of the questionnaire survey and conduct frequency distribution and principal component analysis. The analysis was based on 18 items of sustainable product development intention (Table 2 ). This study extracted the impact factors of sustainable product development intention, acquired their weights and rankings using SPSS, and recognized the implied design development points from the data. In order to thoroughly interpret the interviews with the enterprises, this study conducted content analysis, which is a research method that uses objective, systematic, and quantitative descriptions of the content. It includes the characteristics of objectivity, systematicness, quantitativeness, and manifestness [21] . Consider the following.
(1) Objectivity. Data interpretation and coding do not totally rely on the researcher's explanation. They are based on consistent and systematic rules in order to guarantee the consistent results of different persons at different times.
(2) Systematicness. The main purpose is to show the truth. It is the other side of objectivity. The research step design should be based on precise rules. With systematic coding rules, research reliability can be guaranteed.
(3) Quantitativeness. The text can be transformed into figures. In other words, qualitative data is transformed into quantitative data. Quantitative applications are based on the measurements and items which are In the development of all products, sustainable development is the priority. 2
Besides product costs, product profits, environmental protection, and maximum social welfare are secondary concerns. 3 Sustainable product development makes products different. 4 To identify with the view that sustainable design is valuable. 5
Sustainable design products are developed since the quality is guaranteed. 6 Products are developed for sustainable design. 7
Sustainable products are developed for CSR. 8
When prices are the same, products of sustainable design will be developed. 9
The sustainability of products is not important. We only develop products with the highest profits. 10
Firms will develop the products because of the sustainability. 11
The main value of your sustainable products is profit. 12 The main values of sustainable products are based on environmental protection and social welfare. 13 The increase of sustainable product development intention is based on governmental laws and corporate development planning. 14 The concern is the practicability of products and pollution, and the sustainability of products is not important. 15 Brand image will influence your sustainable development. 16 The increase of sustainable product development intention is based on the increase of talents and professional knowledge. 17 The sustainable products differ from the design and products of other brands. 18 In the era of CSR, the value of sustainable product design is the most significant.
generally the frequency, percentage, chi-square value, and population tests, such as the t-test, regression, and factor analysis.
(4) Manifestness. It studies the content of propagation and the effect. Content can be implied by various symbols or words. In other words, something is hidden in the propagation. After the data are screened and interpreted, the hidden meanings will be shown.
The above characteristics matched the data analysis of this study. Thus, by content analysis of 6 W, this study analyzed the qualitative data of the in-depth interviews. The content analysis and the 6 W were used to find the message to the receivers, why and how the message was sent, and the effect of the message (Table 3 ) in order to completely interpret the environmental backgrounds of the subjects and the meanings [22] .
Research Analysis and Results
Intentions of Sustainable Product Development under CSR.
In this study, a total of 12 questionnaires were distributed, and there were 12 returns. The principal component factor analysis technique is employed for extracting firms' factors of sustainable product development intention under CSR. Factor analysis is used to uncover the latent dimensions of a set of variables. It reduces attribute space from a larger number of variables to a smaller number of factors. The mathematical framework of the principal component factor analysis is to be presented as follows.
Assuming a set of new variables, each variable can be represented as a linear transformation of common factors and specific factors . Consider the following:
. . .
where < and is the factor loading which represents the loading or weights of the th variable on the th common factor, and it is given as follows:
where is the weights of the th variable on the th common factor, is the eigenvalue of the th common factor, and is the standard deviation of the th variable. Factor loading represents the correlation between a specific observed variable and a specific factor, and higher value means a closer relationship.
The linear transformations as illustrated in (1) can be expressed in terms of matrix form as
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The matrix is called the factor loading matrix or factor pattern matrix. Meanwhile, the following assumptions are defined:
where specific factors , = 1, 2, . . . , , are assumed uncorrelated and the expected values are 0 such that ( ) = 0, for all . The variances of these specific factors can be defined as the normal distribution of , = 1, 2, . . . , , such that
For the common factors, Cov ( ) is the covariance matrix and is equal to
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where is the transpose of the vector . Generally, vector is assumed to be 0, the common factors , = 1, 2, . . . , , are assumed to be uncorrelated, and the variance of each factor is 1 since the variance is a special case of the covariance when the two variables are identical such that ( , ) = 2 ( ) and Φ = , where is an identity matrix.
Similarly, the covariance matrix of the new variables can be defined as [23] Cov ( ) = ( , ) = ( )
where 2 , = 1, 2, . . . , , are the eigenvalues , = 1, 2, . . . , , of covariance matrix Cov ( ), which represent the contribution of the common factors to the new variables.
Based on the discussion presented in the previous paragraphs, the common factor extracting criterion adopted 6 Mathematical Problems in Engineering In order to facilitate the interpretation of these extracted components that are considered relevant, a rotation procedure which is essential in giving factors meaning is usually followed. The rotating approach has been suggested as it simplifies the component structure and therefore makes its interpretation easier and more reliable. The rotation can be explained as a variety of methods used to further analyze initial components, aiming to make the pattern of loadings clearer and more well-defined, thus revealing a simple structure of the initial information [24] . Among the rotation approaches, Promax rotation method is much more efficient, and it is commonly applied on the large factoring processes.
The Promax rotation with Kaiser normalization and a Kappa parameter of 4 is employed in this research. The Promax rotation computes best orthogonal solution and then relaxes orthogonality constraints to gain simplicity in the interpretation. The amount of relaxation is determined by a parameter called Kappa. The Kappa value of 4 was adopted as it is the most efficient amount of rotation that allows the factors to be correlated [25] .
To rotate a factor pattern is to apply a nonsingular linear transformation to the unrotated factor pattern matrix. An optimal transformation is usually defined as a minimization or maximization procedure of a simplicity function. For the Promax rotation, the simplicity function employed is the sum of squared differences between the rotated factor pattern and the target matrix in which the entries are raised to some power (typically between 2 and 4) to make the structure of the loadings become bipolar. The optimal transformation is obtained by minimizing this simplicity function with respect to the choices of all possible transformations [26] . The simplicity function being optimized can be defined as [27] 
where
and 1 and 2 are constants, represents an element of the rotated pattern matrix, ( − ) represents variable (row) parsimony, and ( − ) represents factor (column) parsimony. Thus, the relative importance of both the variable parsimony and the factor parsimony is adjusted using the constants 1 and 2 [27] . For rotations with Kaiser normalization, the definition of is replaced by /ℎ , where ℎ is the communality estimate of the th variable and is given as follows:
As shown in (11), communality is the total influence on a single observed variable from all of the factors associated with it. It is equal to the sum of all the squared factor loadings for all of the factors related to the observed variable as defined in (11) . It can be discovered that, in oblique rotation such as Promax rotation, both a factor pattern matrix and a structure matrix are obtained. The structure matrix is simply the factor loading matrix as in orthogonal rotation, representing the variance in a measured variable explained by a factor on both unique and common contributions basis. Therefore, the factors with factor loading above the threshold of 0.4 are adopted and are given factors meanings in this study.
On the other hand, total variance explained indicates how much of the variability in the data has been modeled by the extracted factors. It can be discovered that the factor loadings for the principal component factor analysis are larger in absolute values as are the communalities, and, as a consequence, the total variance explained is also greater. The performed analysis has demonstrated that the cumulative total variance explained is 86.457%.
Employing SPSS and principal component factor analysis, this study extracted the firms' factors of sustainable product development intention under CSR, which were based on 18 items of sustainable product development intention. The results are illustrated in Table 4 . As demonstrated in Table 4 , the researchers Zaltman and Burger [28] have suggested that, as long as the eigenvalues of selected factors are greater than 1, the factor loadings in absolute values are over 0.30, the cumulative total variance explained is above 40%, and the obtained results of the factor analysis are feasible. Therefore, the obtained analysis results have demonstrated the feasibility of this study.
Based on the above data analysis, the impact factor rankings of the firms' sustainable product development intention In the era of CSR, the value of sustainable product design is the most significant. 0.435 under CSR were as follows: (1) factors of sustainable development purpose; (2) factors of corporate development purpose; (3) factors of corporate sustainable development; (4) factors of sustainable development value; (5) factors of sustainable development activity; and (6) factors of sustainable product quality. Thus, according to the rankings, the key factor of sustainable product development for firms was sustainable development purpose, which refers to value-added services, profits, and brand image in the development. The second factor was corporate development purpose, which focuses on strategies of corporate development, governmental regulations, and international laws. The effect of manufacturing quality on development was the lowest. The factors were illustrated as follows.
(1) Factors of Sustainable Development Purpose. According to Table 5 , the factors included six items. The results showed that the top three were the following: "06. Products are developed for sustainable design;" "08. When prices are the same, products of sustainable design will be developed;" and "10. Firms will develop the products because of the sustainability". The lowest was "17. The sustainable products differ from the design and products of other brands. " Thus, based on the rankings, firms were concerned about the sustainable design of products the most. Table 7 lists the factors of the sustainability of products and prices, otherwise known as the sustainable development purpose.
(2) Factors of Corporate Development Purpose. According to Table 6 results of the factor analysis, the top four factors were the following: "07. Sustainable products are developed for CSR" (Factor coefficient 0.748); "02. Besides product costs, product profits, environmental protection, and maximum social welfare are secondary concerns" (Factor coefficient 0.734); "15. Brand image will influence your sustainable development" (Factor coefficient 0.673); and "14. The concern is the practicability of products and pollution, and the sustainability of products is not important" (Factor coefficient 0.673). The lowest factor was "18. In the era of CSR, the value of sustainable product design is the most significant" (Factor coefficient 0.435). According to the rankings, the firms focused on the image value of sustainable product development based on CSR. Besides the product costs, profits, environmental protection, and maximum social welfare were secondary concerns. This is known as the corporate development purpose.
(3) Factors of Corporate Sustainable Development. According to Table 7 factor analysis results, the top two factors were the following: "04. To identify with the view that sustainable design is valuable" (Factor coefficient 0.802), and "01. In the development of all products, sustainable development is the priority" (Factor coefficient 0.708). The lowest factor was "09. The sustainability of products is not important. We only develop products with the highest profits" (Factor coefficient 0.417). Thus, according to the rankings, the firms identified with the value of sustainable design, and they treated sustainable development as the priority. This is known as corporate sustainable development. Table 8 factor analysis results, the top two factors were the following: "18. In the era of CSR, the value of sustainable product design is the most significant" (Factor coefficient 0.802) and "03. Sustainable product development makes products different" (Factor coefficient 0.708). The lowest factors were the following: "11. The main value of your sustainable products is profit" (Factor coefficient 0.417) and "14. The concern is The sustainability of products is not important. We only develop products with the highest profits. 0.417 The main value of your sustainable products is profit.
(4) Factors of Sustainable Development Value. According to
14
The concern is the practicability of products. Pollution and the sustainability of products are not important.
18
In the era of CSR, the value of sustainable product design is the most significant. 0.802 the practicability of products. Pollution and the sustainability of products are not important" (Factor coefficient 0.417).
According to the rankings, the firms suggested that, in the era of CSR, the value of sustainable product development is the most significant. Sustainable product development makes products different. This is known as the sustainable development value.
(5) Factors of Sustainable Development Activity. According to Table 9 factor analysis results, the top factor was: "16. The increase of sustainable product development intention is based on the increase of talents and professional knowledge" (Factor coefficient 0.501). The lowest factor was "06. Products are developed for sustainable design" (Factor coefficient 0.428). Thus, according to the rankings, the firms were concerned about professional knowledge of sustainable development and the increase of talents. This is known as sustainable development activity. Table 10 factor analysis results, the top factor was "05. Sustainable design products are developed since the quality is guaranteed" (Factor coefficient 0.768). The lowest factor was "03. Sustainable product development makes products different" (Factor coefficient 0.423). Thus, according to the rankings, the firms considered sustainable products as a guarantee of quality. This is known as sustainable product quality. Consider the following.
(6) Factors of Sustainable Product Quality. According to
Effects of Sustainable Product Development under CSR.
This study adopted a literature review and interviews to generalize eight results of sustainable product development under CSR by content analysis of 6 W. The content analysis is shown in Table 11 .
(1) CSR aims to change firms' past profit-oriented concepts and suggests that it is good for firms to develop products according to the new concept of sustainable development. However, their concerns are prices, profit ratio, environmental protection, necessities, market demand, and recycling.
(2) Certification of sustainable product seals is influential and should be concerned about the requirements of regulations, cooperation of industrial chains, cost, and quality. Thus, regarding consumption, the functional and intrinsic value of products can be more important than the priority of sustainable products. Therefore, during development, firms should be concerned with the functions and added value of products, as well as environmental materials, security, human factor engineering, maintenance (reduction of waste), and so forth.
(3) Firms are essentially business units; thus, when developing new product, they must treat profits as the priority instead of CSR. However, in the product development process, design and development can be changed according to various factors. Thus, in the introduction of sustainable product development, the factor of firms' maximum profits will be overall manufacturing, materials, supply chains, and design processes. The concept of CSR can be introduced during this process.
(4) CSR relatively influences sustainability and manufacturing processes of products. However, as suggested above, it depends on firm managers to include environmental protection in the development and manufacturing processes in order to meet related regulations. Thus, in design and development, such regulations will encounter more obstacles. The construction of brands and corporate responsibilities are important indicators of CSR.
(5) Brand value is the main purpose for firms to develop CSR. Therefore, effects on consumers' identification and demand indirectly enhance firms' sustainable product development; however, implementation can be difficult. Corporate transportation should not rely on a single execution. Sustainable development can be implemented by guidance and assistance of government.
(6) Construction of corporate brand image, word-ofmouth brands of sustainable products, construction of products, and service quality are the key factors of consumers' opinions of sustainable products; thus, consumers perceive that the purpose of firms' development of sustainable products is to increase overall social benefits. In addition, consumers demand good bargains of less economic cost, which will be one of the critical issues in the future corporate developments. (7) The basic factors for the development of sustainable products are technical support, cooperation of industrial chains, and economic benefits. The priority is to deal with the authority of product quality and business owners' concepts. Moreover, the effects of market demand and brand image should be of concern. (8) Firms' current scope of sustainable development is limited to energy saving, environmental protection, recycling, environmental protection of materials, green manufacturing, maintenance, high added value, and so forth, which are the dimensions of product development. However, the sustainability of overall corporate development is more important. In other words, CSR will be the future trend.
Influential Factors and Strategy of Sustainable Product
Development under CSR. After extracting the factors of sustainable product development intention under CSR and developing the rankings (Table 4) , based on the impact factors and in-depth interviews, this study extracted the internal and external major factors of sustainable product development intention under CSR. This could help corporate development decision makers to make the best decision model in sustainable product development according to the factors. In general, corporate development decision models are based on product materials, profits, and costs as the criteria of development decisions. By introducing factors of sustainable product development under CSR generated by this study, the major factors of corporate sustainable product development could be developed. According to Figure 2 , in the sustainable development purpose of sustainable product development intention under CSR, the major factors of corporate internal development intention were the reduction of actual costs, the enhancement of corporate image, and the added value for products. The major factor of corporate external development intention was the application for governmental subsidies.
As to the corporate development purpose, the major factors of corporate internal development intention were corporate transformation actions and the construction of sustainable brands. The major factors of corporate external development intention were the corporate development strategy and restrictions of governmental laws. As to corporate sustainable development, the major factor of corporate internal development intention was the construction of internal concepts. The major factor of corporate external development intention was the promotion of sustainable development. As to the sustainable development value, the major factor of corporate internal development intention was the development of sustainable design. The major factor of corporate external development intention was future market demand. Regarding sustainable development activity, the major factors of corporate internal development intention were the development of sustainable design and the promotion of sustainable concepts. The major factor of corporate external development intention was the cooperation of the supply chains. Finally, as to the sustainable product quality, the major factors of corporate internal development intention were the innovation of product services and the enhancement of product quality. The major factor of corporate external development intention was innovation system construction. According to the previously mentioned 18 main factors of corporate internal and external sustainable development intentions, as well as the interview content, the researcher obtained the internal factors of sustainable product development ( Figure 3 ) and the external factors of sustainable product development (Figure 4 ) under CSR. As to sustainable product development under CSR, the internal decision factors referred to employee stimulation, image improvement, innovation capability, cost reduction, and quality enhancement. The external decision factors referred to law making and bans, market demand, social environment, supply chains (suppliers), and trading associations. Apparently, in the future, firms should promote sustainable concepts in the organizations, actively cultivate sustainable talents, and enhance employees' self-sustainability in order to encourage the employees. By the establishment of sustainable brands, firms can have an active transformation and effectively enhance their corporate image. They can promote sustainable design development and innovative product services and reinforce innovation capability. They can carefully consider the reduction of actual costs and increase the added value in Functions of products will be influenced. Actual value will be higher than the priority of green products.
For the restriction of regulations.
How does CSR influence current sustainable product development? Does it change the design?
CSR
The sustainable development process will not be influenced significantly.
Sustainable product design Profit is the priority. In the development process, some factors will change the design. The process is inevitable.
Change the firms that treat profits as the priority.
The implementation of CSR will be the niche in the future. Promotion of quality and functions of products.
Creation of brand image.
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Mathematical Problems in Engineering order to save development costs. Finally, by improving product quality, overall corporate quality can be strengthened. In addition, firms rely on external factors, such as the implementation of governmental regulations and the applications for governmental subsidies. They can match future market demand and the overall supply chain to plan corporate sustainable development strategies, and they can actively implement innovation systems and sustainable development to accomplish sustainable product development under CSR.
Conclusions
With the rise of CSR, firms should pursue more sustainable operational rules. As to corporate development, sustainable product development has become the mainstream in the recent years. The reason is that the development of small and medium enterprises is rapid and prevailing. There are different types of corporate development. The effect of environmental change on convenience and efficiency on people is the most significant. However, due to the perspective of CSR and the uncertainty of sustainable development, firms' intention for sustainable product development is usually influenced. Apparently, environmental laws and corporate development strategy are the significant criteria of corporate sustainable development. If firms can effectively control these sustainable development factors, they will enhance their development intention for corporate sustainable development. This study expected that the coping model of sustainable product development constructed under CSR could serve as a reference for the sustainable development of small and medium enterprises in Taiwan. Based on the results, we conclude the paper with the following.
(1) Regarding current sustainable product development under CSR, firms must adjust development policies between sustainable development and profits to accomplish the goal of mutual benefits. It is suggested that, in sustainable development, firms should first be concerned about the requirement of laws, cooperation of industrial chains, cost, quality, and proper practice of incidents or activities of CSR. They can thus construct corporate brand image and word-ofmouth for sustainable products and quality service.
(2) Regarding sustainable product development intentions under CSR, firms concern about sustainable development purpose the most, meaning value added, profit, and brand image during development. The second is corporate development purpose, which emphasizes corporate development strategy, legal regulations of government, and international laws; the third is the concept of sustainable development, including employees' concepts of sustainability, which mostly refers to positive concepts of sustainable development.
(3) Regarding the trend of sustainable product development under CSR, internal corporate environment management and corporate sustainable development are moderated by attitude toward CSR, meaning a more active attitude. In addition, relationships between internal environment management and positive performance are influenced by attitudes toward CSR. Sustainable development performance is better, such as management, improvement of corporate internal environments, and enhancement of environmental performance, which can lower energy consumption, waste, and cost of fines for environmental accidents.
(4) In the development of sustainable business, firms can mainly practice internal reform with the support of external reform in order to cultivate sustainable talents, promote sustainable concepts, improve corporate image, follow the regulations, cooperate with the overall supply chain, follow corporate transformation development, and follow the responsive policies of governmental laws. As to CSR, the relationship between corporate internal environment management and corporate sustainable development is moderated by attitude toward CSR. Those with a more active attitude toward CSR have a better performance of sustainable development. In addition, the relationship between internal environment management and positive performance is influenced by the attitude toward CSR. When the attitude toward CSR is more active, there will be a more positive performance of sustainable development.
